
LECTURE 6 

CONSUMING SPACES 



QUIZ! 
10 minutes.  



REVIEW 
Things 
•  Do stuff! Material things have politics. They shape what is 

possible. 

Brands 

•  Expansion of brand logic into emotion, experience, 
identities 



PUBLIC  VS.  PRIVATE 
PUBLIC: held in common for everyone; open discussion and 
debate (free speech); foundation for democracy 
 
PRIVATE: owned by individuals; tied to private interest and 
personal* profit; limited access; foundation for capitalism 
 

 

 

*corporations are people too 



THE MALL 



“THIRD PLACE” 



DESIGN FOR CONSUMPTION 
Shaping of built environments to encourage consumption  
 



CASINOS 
  



WTF? 





NEW TRANSIT RULES 
•  Bus drivers and MTS security have the discretion to 

determine if items are too big or dangerous to be 
transported on buses or trolleys. 

•  Enforceable limits on size and number of carry-ons; leaky 
and wet baggage will be banned. 

•  No more than three carts or strollers at a time on a bus. 

•  Riders must bring all of their possessions aboard in one 
trip. 



LANDSCAPES OF 
POWER 



SCRIPTED EXPERIENCES 
(Passively) Consuming rather than interacting with space 
•  Staged, choreographed, safe and controlled 
•  Become part of ‘dreamworld’ universal (happy) progress 

and consumption 
•  No space for creativity or spontaneity 

•  Seamless integration of consumption, experience, 
imagination and memory 



MAIN STREET USA 



BREAKTIVITY 
WHO: by yourself 
 
WHAT: Find a deserted or little used corner of campus. Write 

 fieldnotes describing the space and why it might be 
 so lonely. 

 

WHEN: before you return to class in 20 minutes 

 

kdewolff@ucsd.edu (if you want to send a photo of your 
space) 



BEIJING 2008 



LECTURE 6 RECAP 
Today we… 
•  Considered blurring of public and private spaces 
•  Looked at examples of design for consumption 

•  Talked about Disneyland and cities as landscapes of 
power 



ASSIGNMENTS 1 & 2 



READING TIPS 
Cohen 
•  What was the promise of mass consumption in the 

‘consumers’ republic? 
•  What were the results? 

Foster 

•  How do ads connect connect consumption and citizenship 
in Papua New Guinea? 

 
 

 


